
 
BLOGS WRITTEN BY JASPER AI 
 
Original Human Blog Story:  
Last-minute grocery businesses are a massive bag of dicks 
 
Blog Title: Why You Should Not Start a Last-Mile Grocery Startup 
 
Blog Introduction: The last-mile grocery delivery business is a crowded and competitive 
space. From the big players like Amazon to the many upstarts and small businesses, there 
seems to be no shortage of companies trying to deliver groceries to people's doorsteps. But 
make no mistake, starting a last-mile grocery delivery business is not for the faint of heart. 
Here are four reasons why you should not start a last-mile grocery startup. 
 
1. The Delivery Logistics are Insanely Complicated 
2. The Competition is Fierce 
3. Customers are Price-Sensitive 
4. It's Hard to Make Money 
 
Blog Body:  
 
1. The Delivery Logistics are Insanely Complicated: Just getting the groceries from the store 
to the customer's doorstep is a logistical nightmare. Then you have to factor in things like 
weather, traffic, and customer availability. And let's not forget that perishable items need to 
be kept cool and dry during transit or else they'll go bad. All of these factors make delivering 
groceries an extremely complex operation that requires careful planning and execution. 
 
2. The Competition is Fierce: As we mentioned before, the last-mile grocery delivery 
business is a crowded space with many big players like Amazon, Walmart, and Kroger all 
fighting for market share. But it's not just the big guys you have to worry about; there are 
also many small startups that are trying to get a piece of the pie. To succeed in this space, 
you'll need to stand out from the crowd and offer something unique that customers will 
value. 
 
3. Customers are Price-Sensitive: When it comes to groceries, people are very price-
sensitive since it's a necessity expense. This means that customers will comparison shop for 
the best deals and may not be willing to pay a premium for delivery convenience. To 
succeed in this business, you'll need to find a way to offer competitive prices or else 
customers will simply go elsewhere.4. It's Hard To Make Money: Even if you're able to 
overcome the logistical challenges and compete on price, it can still be tough to make 
money in this business due to razor-thin margins. Remember, you have to pay for things like 
gas, employee salaries, and insurance; so it's important to carefully manage your costs or 
else you'll quickly bleed cash.  
 
Conclusion:  
As you can see, starting a last-mile grocery delivery business is not for the faint of heart. 
There are many challenges that need to be overcome in order to succeed in this space. But 



if you're up for the challenge and have what it takes, then by all means go for it! Who 
knows, maybe you'll be the one who figures out how to make this business work! 
 
  



Blog Title: Why You Shouldn't Start a Last-Mile Grocery Startup 
 
Blog Introduction: The last-mile grocery delivery startup is one of the most popular startup 
ideas of the past few years. And for good reason: it's a seemingly easy way to tap into the 
$800 billion grocery market. But there's a dirty little secret that most people don't know 
about last-mile grocery startups: they're incredibly difficult to scale and almost impossible 
to profitability. Here's why you shouldn't start a last-mile grocery startup. 
 
Blog Body:  
 
1. The margins are razor thin. 
The average grocery store has a profit margin of around 2%. That means for every $100 in 
sales, the store only keeps $2 in profit. And that's before accounting for the cost of goods 
sold, which can be as high as 50% for some items. So if you're selling $100 worth of 
groceries, you're only really making $1 in profit. 
 
2. The delivery costs are high. 
Last-mile delivery is not cheap. The average cost of last-mile delivery is around $5 per order, 
but it can be as high as $15 per order in some cases. That means your delivery costs could 
eat up your entire profits if you're not careful. 
 
3. Customer acquisition is expensive. 
Acquiring new customers is one of the most expensive parts of running a business. And it's 
even more expensive when you're in a competitive market like last-mile grocery delivery. 
The average customer acquisition cost for a last-mile grocery startup is around $200. That 
means it would take you 200 orders just to break even on customer acquisition costs. Yikes! 
 
4. The competition is fierce. 
There are already a ton of established players in the space, including Amazon, Walmart, and 
Instacart. And those are just the big names. There are hundreds of other smaller companies 
fighting for market share as well. Which means it's going to be incredibly difficult for you to 
compete unless you have a unique value proposition that can't be easily replicated by the 
competition. 
 
Conclusion:  
The last-mile grocery delivery startup is one of the most popular startup ideas of the past 
few years but it's also one of the most difficult businesses to scale and become profitable in 
due to razor thin margins, high delivery costs, expensive customer acquisition costs, and 
fierce competition from established players in the space. So unless you have a unique value 
proposition that can't be easily replicated by the competition, you might want to think twice 
before starting a last-mile grocery startup. 
  



Original Human Blog Story:  
Success Lessons Of The Bin Chicken 
 
Blog Title: The White Ibis: A Lesson in Business Success 
 
Blog Introduction: The white ibis is a beautiful bird that is native to the southeastern United 
States. These birds are known for their long necks and legs, as well as their bright white 
feathers. The white ibis is also a very successful bird, as it has adapted to thrive in a wide 
variety of habitats. In fact, the white ibis is so successful that it is now considered an 
invasive species in many parts of the world! 
 
So, what can we learn from the white ibis about business success? Well, here are three 
lessons that we can take away from this amazing bird: 
 
Blog Body:  
1. Be adaptable: The white ibis is a very adaptable bird. It can live in marshes, swamps, 
woodlands, and even urban areas. This ability to adapt has allowed the white ibis to thrive 
in a wide variety of environments. Similarly, businesses need to be adaptable in order to be 
successful. In today's ever-changing business landscape, it's essential to be able to adapt 
quickly to new trends and technologies. Those companies that are able to do so will be the 
ones that succeed. 
 
2. Stand out from the crowd: The white ibis is a very distinctive bird. Its bright white 
feathers make it easy to spot in any setting. This ability to stand out from the crowd is 
something that all businesses should strive for. In a world where there are thousands of 
businesses competing for attention, it's important to find ways to make your company stand 
out. Whether it's through your branding, your marketing, or your product offering, find 
ways to make your business stand out from the pack. 
 
3. Be persistent: The white ibis is a very persistent bird. It will relentlessly search for food 
until it finds what it's looking for. This persistence is something that all businesses need to 
have if they want to be successful. There will always be obstacles and challenges in 
business, but those companies that are persistent and don't give up will be the ones that 
ultimately succeed. 
 
Conclusion:  
The white ibis is a beautiful and successful bird that can teach us a lot about business 
success. By being adaptable, standing out from the crowd, and being persistent, we can all 
achieve greater success in business! 
 
 
 
  



Blog Title: The White Ibis: A Lesson in Business Success 
 
Blog Introduction: The white ibis is a wading bird found in the southeastern United States. 
It's a beautiful bird, with white feathers and a long, curved beak. But what does this have to 
do with business success? As it turns out, quite a lot! In this blog post, we'll explore some of 
the business success lessons we can learn from the white ibis. 
 
Blog Body:  
The first lesson we can learn from the white ibis is the importance of adaptability. The white 
ibis is a highly adaptable bird, able to live in a variety of habitats. This adaptability has 
helped the white ibis thrive in spite of habitat loss and other challenges. As business people, 
we must also be adaptable and willing to change our strategies in order to succeed. 
 
Another lesson we can learn from the white ibis is the importance of teamwork. White 
ibises often hunt in groups, using their long beaks to probe the mud for food. They also 
build their nests together, using sticks and reeds to create a sturdy platform. This teamwork 
helps them survive and thrive in their environment. In business, we must also work together 
and support each other in order to achieve success. 
 
Conclusion:  
The white ibis is a beautiful bird with many lessons to teach us about business success. By 
being adaptable and working together, we can overcome challenges and achieve our goals. 
So next time you see a white ibis, take a moment to appreciate its beauty—and its wisdom! 
 


